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Tom tét:

Ngay nay, khi khoa hoc ky thuét cang phat trién thi nhu cau cua khach hang Ve san pham, dac
biét 1a san pham dich vu cang khit khe hon. Trong xu thé canh tranh va toan cau hoa ctia nén
kinh té hién nay, viéc thoa man nhu cau cua khach hang 1a mot yéu té quan trong ddi véi nha
thiét ké san phém dich vu. Khach hang luén mong mubn duoc mua hang hoa va dich vu v6i gia
thanh san pham thap nhung chét luong dam bao. Do vay, viéc giam thiéu chi phi ddng thoi thoa
mén nhu cau cta khach hang 1a mot trong nhimng vén de quan trong trong t6i wu hoa thiét ke dich
vu. Bai bdo nay nhdm muc dich dua ra phuong phap tiép can 1y thuyét hang doi dé giai quyét cac
vén dé tdi vu hoa trong thiét ké san phém dich vu.

Tir khéa: Ly thuyét hang doi; Thiét ké téi wu; San pham - dich vu; Chudi Markov; Téi wu
hoa.

Abstract:

With the rapid development of science and technology, the requirements of customers for
products, especially service products are stricter and more complex. In the context of concurrent
and global economy, satisfaction of customers’ requirements is an important key in designing
service products. Customers always expect to buy goods as well as services at low prices but
with good quality. Thus, cost reduction has become an important challenge in service product
design while the satisfaction of the customers’ requirements is still ensured. An approach based
on the queuing theory is proposed in this paper to solve these problems.
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