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Tom tat:

Nghién ctru ndy xem xét tim quan trong va mirc do dap tng ciia timg yéu tb marketing mix (theo
quan diém 7Ps) trong cac truong dai hoc ¢ Viét Nam hién nay. Mau khao sat truc tuyén 120 sinh
vién dugc tién hanh dé thu thap dir liéu. Két qua nghién ctru cho thay sinh vién danh gia
marketing mix trong truong dai hoc ¢6 vai tro quan trong (muc 4) nhung kha nang dap ung cua
cac yéu to nay chi ¢ murc binh thuong (muc 3). Nhing goi y chinh sach vé marketing gido duc
dai hoc duoc dé xuét, bao gdm: (i) That su xem sinh vién 1a khach hang; (ii) Pau tu nhiéu hon
vao yéu té con ngudi; (iii) Thay ddi cach tiép can/quan diém vé dich vu dao tao; (iv) Thanh lap
bd phan marketing trong trudng dai hoc; va (v) Pau tu thich dang ngan sach marketing.

Tur khoa: Marketing gido duc; Marketing gido duc dai hoc; Marketing mix; Sinh vién;
Khach hang.

Abstract:

This study examines the levels of importance and responsiveness of Seven Ps (7Ps) of marketing
mix in higher education institutions in Vietnam. Data was collected based on an online survey
from a sample of 120 Vietnamese students. The results show that marketing mix is important for
universities in Vietnam but the responsiveness level is low. So, several policies for universities in
Vietnam to improve their education marketing are suggested, including: (i) Treating students as
customers; (i1) Investing in human resources; (iii) Changing the perception of education services;
(iv) Establishing a marketing division; and (v) Providing funds for marketing activites in
univesities.
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