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Tom tat:

Céc chu doanh nghi¢p dugc xem 1a mot lyc lugng quan trong cho sy phat trién kinh té. Viéc
khuyén khich tinh than doanh nhan trong ho s& gop phan lam cho dit nudc thinh vuong. Bac biét
ngay nay phu nir tham gia hoat dong kinh doanh ngay cang tang. Nhung ho s& phai d6i mit Vol
nhiéu kho khin va thach thie lién quan dén cac dinh kién van hoa. Du véy, cho dén nay van
chua c6 nghién ciru nao & Viét Nam, dic biét 1a khu vuc mién Trung 1am rd van dé nay. Do do,
viéc nghién ctru anh huong cua van hoa dén phat trién tinh thin doanh nhan cua nit doanh nhan
khu vue mién Trung 14 hét sirc y nghia. Bang phwong phap nghién ctru dinh lugng véi s6 luong
mau 13 150 nir doanh nhan, bai bio da khai quat nhimng dic diém cua nir doanh nhan mién Trung.
Két qua cho thiy, nhitng chidu huéng vin hoa s& thiic day su phat trién tinh than doanh nhén cia
cac nir doanh nhan mién Trung.

Tir khéa: Tinh than doanh nhén; Nit doanh nhén; Vin héa Hofstede; Doanh nhan Viét,
Khu viec mién Trung.

Abstract:

Entrepreneurs are seen as an important driving force for economic growth. Therefore, it is
necessary to encourage their entrepreneurial spirit to contribute to building a strong and
prosperous country. Particularly, the number of women engaged in business activities is
increasing today. But they will face many difficulties and challenges due to cultural stereotypes.
However, so far there has not been any research in Vietnam, particularly in Central Region of
Vietnam to clarify this issue. Therefore, the study of the influence of culture on entrepreneurial
development of women entrepreneurs in Central Region of Vietnam is very meaningful. By
quantitative research methods with the sample of 150 women entrepreneurs In Central Region Of
Vietnam, this paper has generalized the characteristics of women entrepreneurs in this region.
The results show that the cultural dimensions will positively promote the development of the
entrepreneurial orientation of Women Entrepreneurs here.

Key words: Entrepreneurial orientation;, Women entrepreneurs, Hofstede’s culture;
Vietnamese entrepreneurs; Central Region of Vietnam.






