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This research explorss the impact of consumer perceptions of Smam-Phone E-5i
website amosphenic cues (Ennch Feeling, Croality Feeling and Pleasure Fesling) om 1
consumer s fow state and its subsequent impact on purchase mmienion by using a st
organism-Tesponse Tamework (5-0-F Tamework) 25 the theoretical basis. There are I
guestiormaires were collected i Vistmam and using to analysis through software Safst
Package for the Social Sciences (SPSS) 20.0 and Analy=is of Moment Structhurss (AMO
190, Confirmatery factor analysis is used to check the relisbility and validity of the moc
and strucrural equation modalling is usad to measure the causal relatiopship among the
factors m the made]l The study found that relationship of effect factor Purchase Intenfion
Flow State (Fegress Weight=7T) and Cuuality Feeling (Fegrass Weights=21), On the off
hand Flow State &= affected by Eorich Feeling (Fegness Weights= 28) and Cuality Feeli
(Fegress Weights=21) The results of this research show that seven within total 1
bypatheses are supparted. The relationships between Ennich Feeling and Parciese Imenti
Plzasure Feeling and Flow State, Pleasure Foaskng and Purchase Indention are oot significa
The results of this study are useful for smanphope e-store devalopers to improve consum
puarchase intention.



