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Tom tat:

Nghién ctru tinh hinh sir dung Hé théng thong tin (HTTT) marketing trong kinh doanh khach san
tai thanh phé Hué dugc thuc hién qua diéu tra khao sat 61 khach san co st dung HTTT (tur 1dén
4 sao). Két qua chi ra réng, khong c6 HTTT marketing toan dién va chuén hoa, HTTT marketing
cua khéch san la cac hé thong bb tr, hd tro thuc hién cac hoat dong marketing hang ngay. Diéu
nay 1a do céc han ché vé mit ky thuét; hiéu biét han ché vé cong nghé; thiéu von va dao tao. Tu
do, ham y quan ly va phat trién HTTT marketing cua cac khach san phai nang cao nhan thire vé
tam quan trong ctia hé thong nay; bo sung ngudn dir liu tang thong tin dau ra; dau tu co s ha
tang cong nghé thong tin (CNTT) va dao tao ngudn nhén luc.
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Abstrac:

The research is on current using marketing information systems (MkKIS) at hotels in Hue city
through surveys with data collected from 61 hotels that use information system (ranging from 1
to 4 stars). The results indicate that there are not comprehensive and standardized MKIS at hotels.
There are small auxiliary systems whose main role is to support the implementation of marketing
activities in hotels every day. This is due to the technical limitations; limited knowledge about
the technology; lack of funds and training. Therefore, for better management and development of
MKIS at hotels. It is necessary to raise awareness of importance of ICT and MKIS, enhance
external data; invest in infrastructure of IT and train human resource.
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