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Chapter 1 

INTRODUCTION 

1.1. RATIONALE 

The ability to communicate persuasively is an essential skill in 

business writing. It typically includes a review of the development and 

activities of the company and its subsidiaries during the year, information 

on company training and employment policies, and a summary of 

acquisitions and disposals. It is a way of reaching out to stockholders and 

investors to ensure them of the company’s stability and credibility.  

 Most of businesses are eager to share successes and good news 

but more hesitant to share failures and bad news. But by avoiding 

common missteps, it is possible to deliver difficult messages with tact and 

consideration for the recipient, ultimately maintaining company morale. 

 This research focuses on analyzing the linguistic devices used to 

express successes and failures in CEO’s letter withdrawed from annual 

reports in English and Vietnamese during global economic crisis of 2009 - 

2010 in order to identify its rhetorical structure and to examine how 

positive meaning is made so as to maintain stockholders’ and investors’ 

confidence. 

I found that how to present operating results persuasively is 

not easy, especially the operating result with the bad performance or 

lower earnings. So we easily recognize that how to present 

“success” and “failure” in an economic report is very important, it 

requires the authors to be highly qualified, master the writing skill 

as well as know how to organize and develop their writing, how to 

exercise control over the information they provide by using 
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expressions which organize and evaluate that information, directing 

readers to how they should understand and appraise the subject 

master. But in reality, economic report is much more complex genre 

because all information apparently shown in a concise style and 

logically structured. For those reasons, I choose to do the research 

on the topic: A study on linguistic devices used to express 

“success” and “failure” in English and Vietnamese written 

economic reports. This thesis is carried out with the hope that the 

research result will provide Vietnamese learners of English, 

especially students majoring in economics with some useful 

information about the linguistic features of English and Vietnamese 

to find the best way to present gain and loss in an economic report. 

This also suggests that the CEO may be opportunistically choosing 

the readability of annual reports to hide adverse information from 

investors.  

1.2. JUSTIFICATION 

Through the study, the Vietnamese learners of English can 

enhance the practical knowledge of writing skill. It provides a strong 

argument for the need to study linguistic devices as a component of 

rhetoric, and suggests that those interested in business writing need to 

become more aware of how linguistic devices is use to accomplish 

persuasive goal.   

1.3. AIMS AND OBJECTIVES 

1.3.1. Aims 
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The study is carried out with the aim to find out the typical 

linguistic devices to determine how writers project themselves into their 

texts in order to present “success” and “failure” in business 

communication with an effective corporate picture and point to the need 

for a rhetorical awareness of this persuasive genre. 

1.3.2. Objectives 
 

The study is intended to achieve the following objectives: 

- to set up a theoretical framework in order to identify and 

describe the linguistic devices used to express “success” and “failure” in 

English and Vietnamese written economic reports (lexical features, 

syntactic structures and politeness strategies). 

- to compare and contrast the linguistic devices used to express 

“success” and “failure” in English and Vietnamese written economic 

reports in terms of their layout, lexical features, syntactic structures and 

politeness strategies. 

- to suggest some implications for teaching English to Vietnamese 

learners, especially economic reporters. 

1.5. RESEARCH QUESTIONS 

In order to achieve the aims and objectives of the study, the research 

questions below will be addressed. 

1) What are the typical linguistic devices used to express 

“success” and “failure” in English and Vietnamese CEO’s letters in terms 

of their lexical features, syntactic structures and politeness strategies? 

2) What are the similarities and differences between the linguistic 

devices used to express “success” and “failure” in English and 

Vietnamese CEO’s letters in terms of above aspects? 
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1.6. SCOPE OF THE STUDY 

This research is a text-based research which examines written 

economic reports. In this research, financial issues and business strategies 

of each company in the corpus are not taken into consideration. Let us 

narrow the scope of the research and concentrate on the CEO’s letter. The 

research is confined to the investigation of linguistic devices used to 

present “success” and “failure”. Therefore, I just examine the relationship 

between chairman’s message under the form of a CEO’s letter and the 

company performance and earnings persistence.  

1.7. ORGANIZATION OF THE STUDY 

Chapter 1: Introduction 

Chapter 2: Literature review 

Chapter 3: Methodology of research 

Chapter 4: Findings and disccussions 

Chapter 5: Conclusion, implications, limitation, recommmendations. 

 

Chapter 2 

LITERATURE REVIEW 

 

2.1 PREVIOUS STUDIES 

Thomas [36] examines linguistic structures in a series of the 

manager’s messages to shareholders in one US company’s from its 

prosperity to its financial deterioration during 1984-1988.  

Using computer analysis of stylistic features in their comparison 

of annual reports of profitable and unprofitable companies, Subramanian 

et al. (1993) [37] find out that profits affected the corporate textual style 
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Campbell [9] investigates its applicability in written communication, he 

shows that the politeness strategies listed by Brown and Levinson can be 

used to explain the nature of messages which are unwelcome to the 

receiver. 

As regards the number of practical studies relevant to the topic have been 

undertaken in Vietnam, For example, Bui Thi Thu Ha (2007) [8] studies: 

An Investigation into Some Discourse Feature of Abstract of English and 

Vietnamese Economic Papers. Following such common trend, there 

blossoms master theses studying several genre types such as: The Generic 

Structure and Linguistic Features of Economics Discourse in English and 

Vietnamese carried out by Nguyễn Thị Phương Lan (2003) [34]... With 

respect to economics, Trần Nguyễn Hoàng Trang (2006) [39] examines 

The study of the discourse features of economic brief news, concentrates 

on the four aspects namely layout, grammatical, lexical feature and 

cohesive devices 

2.2. THEORETICAL BACKGROUND  

 2.2.1 Speech Act Theory 

Speech Act Theory began with the seminal work of Austin (1962) - How 

to Do things With Words [4]- and was later developed by Searle (1975) 

[39] 

 2.2.2. Concept of Hedging 

The origins of the term 'hedge' go back to 1970s and to Lakoff 

[31]who first introduced the term in 1972. In this thesis, hedging was 

studied as a politeness strategy in business communication that marks the 

writer’s low commitment to the truth of the proposition, and/or modifies 

the illocutionary force of the speech acts 

 2.2.3. Concept of Persuasive Rhetoric 
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Aristotle [2] gives us a three-dimensional framework to put the 

persuasive process into practice. He emphasizes that the process depends 

on the proper use of a “combination” of the three dimensions or proofs: 

credibility (ethos), the right emotional environment (pathos) and argument 

(logos).  

2.2.4. Politeness Theory 

 According to Brown and Levinson [7], face consists of two aspects: 

negative face and positive face. Brown and Levinson introduce a two-

dimensional model consisting of a speaker (S) and a hearer (H). Positive 

politeness is oriented toward the positive face of H, the positive  

self-image that he claims for himself. Negative politeness is characterized 

by self-effacement, formality and restraint that the speaker expresses to 

the addressee. 

2.2.5. Annual reports and CEO’s letters 

  According to Wikipedia [60], the free encyclopedia, “An annual report 

is a comprehensive report on a company's activities throughout the 

preceding year.”  

 2.2.6. CEO and CEO’s letters 

CEO is defined according to Wikipedia [60], the free 

encyclopedia “Chief executive officer (CEO, American English) is the 

highest-ranking corporate officer (executive) or administrator in charge 

of total management of an organization. An individual appointed as a 

CEO of a corporation, company, organization, or agency typically reports 

to the board of directors.” 

Chief Executive Officers' letter (CEO’s letter) to shareholders is 

its most prominent and widely read part. Within the report, the CEO’s 

letter is widely seen as a promotional genre, designed to construct and 
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convey a corporate image to stockholders, brokers, regulatory agencies, 

financial media, and the investing public (Anderson & Imperia, 1992, 

p.114). 

 

Chapter 3 

METHOD AND PROCEDURES 

3.1. RESEARCH METHODS 

 Firstly, the descriptive method is used in order to give a detailed 

description of some typical linguistic features of ECEO’sLs and 

VCEO’sLs. Secondly, the analytic method is also indispensable. Thirdly, 

the comparative method is used to point out the similarities and 

differences in terms of linguistic features between ECEO’sLs and 

VCEO’sLs.  

3.2. RESEARCH DESIGN  

Descriptive and qualitative approaches are to be adopted in this 

study. English is chosen as L2 and Vietnamese as L1.  

3.3. DESCRIPTION OF POPULATION AND SAMPLES 

A corpus of 100 English samples and 100 Vietnamese ones was 

randomly gathered from websites of well-known groups and companies in 

Vietnam as well as in the world. 

3.4. PROCEDURES  

3.5. RELIABILITY AND VALIDITY 
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Chapter 4 

FINDINGS AND DISCUSSIONS 

 

4.1. SOME CHARACTERISTICS OF ECEO’SLS AND VCEO’SLS  

  4.1.1. Heading of ECEO’sLs and VCEO’sLs 

  A heading is often used before the message. Its wordings seem to 

be varied in both ECEO’sLs and VCEO’sLs from my corpus. Some 

examples, apart from the most frequently used Chief Executive Officer’s 

message in English and Thông  ñiệp của Chủ tich hội ñồng quản trị in 

Vietnamse 

  4.1.2. Rhetorical move pattern in CEO’s letter 

  According to Swales (1990) [41], genre analysis is a linguistic 

approach that uses the notion of schematic structure in mapping the 

macro-structure of discourse. This type of analysis seeks to identify a 

"move", or a text unit that has a communicative functionFrom my corpus, 

all CEO’s letters have the same background - the global economic crisis 

2008-2010. It is found that both ECEO’sLs and VCEO’sLs can be 

generally characterized by rhetorical moves. Developed along the similar 

line as Swales’ patterns of moves in academic and professional genres 

respectively. The proposed structure consists of 8 moves, some of which 

are deemed obligatory in that they are found in over 70% of the corpus, 

and some are optional. 

  4.1.3 Length of the CEO’s letter 

All English and Vietnamese CEO’s letters in this research were 

analysed with simple computer tools in Microsoft Word. The shortest 

ECEO’s letters is from BP Group-(2009), which contains 673 words, 

while the longest one is from Adidas Group-2010, which has 1.324 words. 

Whereas, in VCEO’sLs the shortest ECEO’sL is from Hoang Quan 
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Group-2009, counted with 452 words and the longest one is from 

MaritimeBank-2010 which consists of 1214 words. To sum up, the 

average density is 846 words. The majority (67%) of the chairman’s 

message length is below average. It can be concluded from this surface 

analysis that the CEO’s letters are not high in lexical density. Most CEO’s 

letters are designed to fit in one or two pages, and normally appear with 

the photograph of the chairman or CEO.  

4.2. LEXICAL FEATURES OF EXPRESSIONS PRESENTING 

SUCCESS AND FAILURE IN ECEO’SLS AND VCEO’SLS   

 4.2.1. Metaphor in ECEO’sLs and VCEO’sLs  

Lakoff and Johnson assume that the essence of metaphor is 

understanding and experiencing one concept in terms of another concept 

where there is some similarity or correlation between the two. 

I totally agree this argument,  Let’s take an example: 

(4.1) This economic monster was fed by the greedy central banks 

and whenever it was hungry they merely cooked up another batch of 

nutrition  free dollars. [136]  

4.2.2.  Verbs Denoting Improving and Declining Performance 

in English and Vietnamese CEO’s letters 

The creative use of verbs denoting improving and declining in 

economic report should never be underrated. These help readers to 

estimate the degree of success or failure, beside that the report will be 

monotonous if the writer has a vicious use of verbs. 
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Table 4.3. Verbs Denoting Improving and Declining  

in ECEO’sLs & VCEO’sLs 

ECEO’s letters VCEO’s letters IMPROVING & 

DECLINING VERBS 
Occurrence Rate Occurrence Rate 

Improving Performance 528 70.2% 684 84.5% 

Declining Performance 197 29.8% 125 15.5% 

Default choice 1343 86.1% 632 56.6% 

Other 217 13.9%. 511 33.4% 

Total 752 100% 809 100% 

  

4.2.3.Emotive Adjective and Evaluative Adjective in 

ECEO’sLs and VCEO’sLs  

Emotive adjectives are understood as adjectives whose meaning 

has reference not directly related to things or phenomena of the objective 

reality but to the feelings and emotions of the speaker towards these 

things or to his emotions as such. (Galpherin, 1977).  It’s easy to find 

emotive adjectives in the CEO’sLs, especially when sharing the joy of 

successes or showing the unsatifaction of failures. Let’s take an example, 

(4.49) To begin, we made great improvements in terms of our 

financial performance. We generated noteworthy earnings, increased our 

market share, and achieved noticeable results in efficient cash 

management. We also made significant improvements in innovation, 
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constantly demonstrating leadership in introducing a host of new and 

creative products.[135] 

Here is another example in Vietnamese. 

(4.56) Năm 2008, Công ty Tài chính công nghiệp Tàu thủy tiếp 

tục ñạt ñược những kết quả ấn tượng. Mọi mặt ñều có sự tăng trưởng 

ngoạn mục. 

Table 4.3. Emotive Adjectives in ECEO’sLs and VCEO’sLs 

ECEO’s letters VCEO’s letters Type  

Occurrence Rate Occurrence Rate 

Positive 1842 84.9% 1437 86.8% 

 Negative   326 15.1% 218 13.2% 

Total 2168 100% 1655 100% 
 

 4..3. SYNTACTIC FEATURES OF EXPRESSIONS 

PRESENTING SUCCESSES AND FAILURES  IN ECEO’SLS AND 

VCEO’SLS 

 4.3.1. Hedged performatives in ECEO’sLs and VCEO’sLs 

  4.3.1.1.  Adverbial structures of HPs  

Adverbials  in ECEO’sLs and VCEO’sLs were found to be 

predominated and have different positions with functions of hedged 

performatives. 

 (4.72) Confidentially, I  assert that our Service businesses made 

good progress  

 14 

(4.74) Rõ ràng, chúng ta luôn khẳng ñịnh ñược sự tin tưởng và 

ủng hộ của hơn 5 triệu cổ ñông và khách hàng.  

Table 4.4. Positions of Adv-structure in in ECEO’sLs and 

VCEO’sLs in clausal structure 

Positions of Adv-structure Initial Medial Final 

English + + - 

Vietnamese + + - 

  

 4.3.1.2. Adjective structures of HPs in ECEO’sLs and 

VCEO’sLs 

In order to express the speaker's emotional attitude towards the 

content of the matrix clause or to convey the level of personal certainty of 

the speaker about the information . In ECEO’S letters, the writers often 

use  I am happy, I’m pleased, I’m forced, , I’m ready, I’m eager, I'm 

delighted, …or It’s important, It’s difficult, It’s necessary… to initiate a 

performative act. In this study, I examined hedged performatives with the 

following structures: 

I + be + Adjective + to VP  or It’s + adjective + to Vp 

 

For examples:  

(4.80) I am delighted to report you that Unilver has had a good 

year [78] 

(4.85) Giờ ñây tôi tự tin tuyên bố rằng Masan Resourse ñang ñi 

ñúng hướng ñể trở thành một trong những công ty khai thác tài nguyên 

lớn nhất Việt Nam khi bắt ñầu sản xuất [165] 
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Table 4.5. Positions of Adj-structure in clausal structure 

in ECEO’sLs and VCEO’sLs 

Positions of adjective – 

structure 
Initial Medial Final 

English - + - 

Vietnamese - + - 

 

 4.3.1.3. Noun structures of HPs in ECEO’sLs and VCEO’sLs 

In brief, in ECEO’sLs, Noun structures of hedged performatives 

often stand at the initial, sometimes in medial position and rarely in the 

final position. 

(4.87) On behalf of the Board, I would like to sincere thanks to 

all of Unilever’s 163,000 employees across the world. [124] 

In contrast, in VCEO’sLs, noun structures of hedged 

performatives often appear in the initial position but rarely in the medial 

and final position. For examples: 

(4.89) Tận ñáy lòng, tôi xin cảm ơn chân thành ñến quý vị ñã 

thông cảm, chia sẻ và vẫn ñồng hành với công ty trong suốt thời gian 

sóng gió vừa qua. [231]  
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Table 4.6. Positions of Noun-structure in ECEO’sLs and VCEO’sLs 

in clausal structure 

 Positions of noun – structure Initial Medial Final 

English + + - 

Vietnamese + - - 

 

4.3.1.4. Verb structures of hedged performatives in English and 

Vietnamese 

 Most of the verb structure as HPs found in ECEO’sLs and 

VCEO’sLs take the medial position in sentences. For example:     

  (4.94) I want to thank the 177,000 Accenture men and women 

around the world for their hard work and dedication throughout fiscal 

2009.[87] 

(Vietnamese equevalent: Tôi muốn cảm ơn 177,000 anh chị em 

Accenture trên toàn thế giới về sự nỗ lực và cống hiến trong suốt năm 

2009.) 

 In many VCEO’s letters we can see the verbs-structure in the 

initial position in order to be more polite. For example: 

    (4.100) Cuối cùng, cho phép tôi gửi lời cảm ơn sâu sắc ñến tất 

cả quý vị cổ ñông, các nhà ñầu tư, quý khách hàng ñã cùng chia sẻ khó 

khăn, góp phần ñưa thương hiệu Hoàng Quân không ngừng lớn mạnh và 

vươn xa hơn. 
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Table 4.7. Positions of Verb-structure in ECEO’sLs and VCEO’sLs 

 in clausal structure 

Positions of verb – structures Initial Medial Final 

English - + - 

Vietnamese + + - 

 

In comparison of positions of HPs in ECEO’sLs and those in 

VCEO’sLs, we can see HPs in both languages have the same positions 

such as initial, medial and final position in adverb and adjective-structure. 

However, in noun and verb-structures some significant differences should 

be mentioned here. Tables 4.8 below shows syntactic features of HPs 

constructions in English and Vietnamese. 

 

Table 4.8. Syntactic position of HPs in English and Vietnamese 

English Vietnamese Category 
I M1 F I M1 F 

Adverbial + + - + + - 

Adjective + + - + + - 

Noun + + - + - - 

Verb - + - + + - 
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4.3.2 Passive voice in expressions denoting success and failure in 

ECEO’s letters and VCEO’s letters 

In order to look comparehensively at the passive voice in CEO’s letters, I 

collected and  tabulated the number of passive constructions. Obviously, 

the use of passive is more than active correlating with a decrease in profit.  

 If we call “the one that does the deed” (logical subject) Actor/ 

Agent and “the one that suffers or undergoes the process” Goal (Halliday, 

1985), the construction of a passive sentence can be stated as: 

 

 

 

   (4.101) The business environment has been affected by the 

Great East Japan Earthquake (Misubishi – 2010) 

 From these examples, the writers find the advantages of the 

passive voice. They distance themselves from the unexpexted resuls or 

decrease in profit by eliminating the actor. This is not suprising if we 

accept the assumption that “the passive voice distances the messenger 

from the message” (Discourse in the market place- Thomas 1997)  49] 

  In Vietnamese, a passive sentence is identified as a sentence in 

which the grammatical subject or Goal is acted upon by the action 

(performed by the verb) in the predicate (Đỗ Việt Hùng, 2002:29).  

Goal + Verb 
 transitive    (*) 

Goal + bị / ñược + Verb 
 transitive    (**) 

Goal + bị / ñược / do + Agent + Verb  transittive  (***)
 

Goal + Verb 
 passive (be/get + P.P) + by + Actor / Agent 
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  (4.105) Thị trường xuất khẩu, thị trường vốn bị thu hẹp do sự 

suy thoái nặng nề của hầu hết các nền kinh tế lớn. (VPBank) 

 In line with English, the concentration here is put on the Goal 

and the process. With the passive formular “Goal + bị / ñược + Verb 
 

transittive” the Actor is completely eliminated. Another passive structure 

which is most commonly employed in VCEO’s letters is “Goal + bị / 

ñược / do + Agent + Verb  transittive”. 

Although this passive construction does not take up the high rate 

(5.1% with 16 instances), it proves to be similar to the English 

construction of passive voice “Goal + Verb 
 passive (be/get + P.P) + by + 

Actor / Agent” . The use of passive voice in ECEO’s letters and VCEO’s 

letters is tabulated as follow: 

Table 4.12. Passive Voice in ECEO’sLs and VCEO’sLs 

ECEO’s letters VCEO’s letters PASSIVE 

Occurrence Rate Occurrence Rate 

With actor 69 27.0% 87 40.8% 

Without actor 187 73.0% 126 59.2% 

Total 256 100% 213 100% 

 One important point that is worth discussing in VCEO’sLs is 

the selection of “b ị”  and “ ñược”. Obviously, from examples above we 

can easily recognize the different between “b ị”  and “ ñược”  in 

Vietnamese passive sentences. This is not found in English.  
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Table 4.13. The use of “bị” and “ñược” in VCEO’sLs 

Bị Được PASSIVE 

Occurrence Rate Occurrence Rate 

With agent 19 26.4% 26 18.5% 

Without 

agent 

53 73.6% 115 81.5% 

Total 72 100% 141 100% 

  

4.3.3. Cleft Sentences in expressions presenting success and failure in 

ECEO’sLs and VCEO’sLs  

With the aim to emphasize or heighten informative importance of 

some items, writers can choose several syntactic devices. One of them is 

Cleft sentences which can perform this function effectively. In English the 

prototypical clef sentence has the following form: 

 

 

 (4.121) Of course, it was clients who remain the heart of our 

business, and we’re proud that our clients include 96 of the Fortune 

Global 100 and three-quarters of the Fortune Global 500. (Accentor 

In line with ECEO’sLs, in order to draw special attention to 

particular information within the clause, the Vietnamese use “chính” with 

the aim of drawing the reader’s intention to the information which it 

modifies. For examples 

It + be + focal element + Subordinate Clause 
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 (4.124) Chính nhờ sự nỗ lực của hơn 565 cán bộ nhân viên cùng 

kinh nghiệm mà VINACONEX 15 tích lũy ñược trong hơn 30 năm qua ñã 

mang lại thành quả hôm nay.  

The construction of cleft sentence in Vietnamese can be realized 

by the two popular following forms: 

 

In sum, it is sometimes necessary for economic writers to give 

prominence to some hightsports to attract readers’ interest. And using an 

emphatic form of cleft sentences in ECEO’Ls or “Chính” in VCEO’sLs is 

a good way to convey this implicature to reader. 

4.4. POLITENESS STRATEGIES IN ECEO’SLS AND VCEO’SLS 

4.4.1. The effect of strategic pronoun use 

 4.4.1.1. The use of first person pronoun 

Pronouns of the first person “we” and “I” outnumber the other 

pronouns in ECEO’s letters  When stating the president or chairman’s 

opinion, use I and when presenting company’s prosperity or putting 

forward policy, use we 

As mentioned above, the pronoun “I”  accompany with epistemic 

verbs of judgment represent an overt acceptance of personal 

responsibility. What is considered important to assure shareholders 

positioned in this manner of is long-term stability and growth, confidence, 

strength, potential and progress. 

 

Chính + Focal Element + (là) + Clause (*) 

Focal Element + chính + “là” + clause (**) 
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Table 4.16. The use of first person pronouns  

in ECEO’sLs and VCEO’sLs 

ECEO’s Ls VCEO’sLs 

FIRST 

PERSON 

PRONOUNS 

Occurrence Rate 

FIRST 

PERSON 

PRONOUNS 

Occurrence Rate 

I 463 27.2% Tôi 376 22.8% 

Chúng ta 865 52.5% 
We 1241 72.8% 

Chúng tôi 407 24.7% 

Total 1704 100% Total 1648 100% 

 

4.4.1.2. The use of second pronoun  

For the writers of the CEO’s letter, the audience can include a 

variety of stakeholders and interest groups. The key to successful 

communications is to make the reader feel to be respected and believe that 

the most important person in their correspondence - in their business 

relationship is "you”, the reader. 

An interesting finding from VCEO’s letters, in order to refer to 

the readers, “quý vị”  is used with the highest frequency, the CEO’s letters 

seem also relevant to those who look to it as a guide to investment 

4.4.1.3. The You - Attitude and  Reader-Centered Writing 

According to Hurley, the you-attitude is claimed: “The You-

Attitude, then, is more than using the "you" pronoun. It is truly an attitude 

that we believe, and, as a result, we make our readers believe: that the 

most important person in our business relationship is you: my reader, my 

co-worker, my customer. The You-Attitude also functions to build writer-

reader relationships. 
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This device can also serve interpersonal functions as the CEO 

look forward to reader’s positive response by answering that question. On 

the other hand, it takes a role as a shared-emphasis when they let the 

audiences affirm their achievements once again  

4.4.2. Pragmatic function of hedging in politeness strategies 

Hedges, then, are an important means of mitigating the directness 

by which disappointing results or failed projects are presented and are 

found in other business genres where political delicacy is required (Hagge 

& Kostelnick, 1989). Tentative and cautious expressions anticipate reader 

responses to bad news while seeking to retain credibility gained by 

frankness and clarity. 

In sum, Hedges are considered as pragmatic markers that 

attenuate (or weaken) the strength of an utterance 

 
 

Chapter 5 

CONCLUSIONS AND IMPLICATIONS 

 
5.1. CONCLUSION 

With the aim of investigating some typical liguistic devices used 

to express successes and failures in English and Vietnamese CEO’s 

letters, we set up major for the thesis: investigate and find out the 

similarities and differences between ECEO’s letters and VCEO’s letters in 

terms of (1) lexical features, (2) syntactic structures, and (3) politeness 

strategies. The finding gained from the analysis of ECEO’s letters and 

VCEO’s letters allow the researcher to come to the following remarks. 
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As regards the lexical choice, there are more similarities than 

differences. The first one is Metaphor which is very diverse and 

preferably used in VCEO’s letters. The second similarity involves verbs 

of improving and declining .  

With regard to sytactic structures, there is a great difference 

between ECO’s letters and VCEO’s letter when presenting sucesses and 

failures. ECEO’s letters and VCEO’s letters can make use of the same 

lexical devices as Hedged Performatives in various structures and they 

can be found in various positions in the clausal structure or utterance. 

Additionally, politeness strategies are also noteworthy. The use of 

personal pronouns in different context when presenting successes or 

failures. This shows that both languages have the same view: to be modest 

and honestly admit fault, appreciate  the role of the readers for successes.  

In sum, an intersting feature of linguistic devices used in both 

ECEO’s letters and VCEO’s letters demonstrates that managers use 

accounting narratives in a self-serving manner, rather than reporting 

performance objectively. Specially, manager attribute good performance 

to themselve and bad performance to other factors.  
 

5.2. IMPLICATIONS ENGLISH TEACHING AND LEARNING  

  I have argued the liguistic devices of the way CEOs’ portray 

their awareness of how best to represent themselves and their companies 

in English and Vietamese CEO’s letters. The study suggests that those 

interested in the relationships of language and rhetoric to business 

communication must be concerned with the influence of liguistic devices 

on persuasion. The most important implication of this study is that the 

typical linguistic devices open a new area for research in the study of 
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economic report and develop a rhetorical awareness of written managerial 

persuasion.   

Firstly, it is necessary to raise student’s awareness of the 

importance of mastering linguistic devices as a mean to support their 

writing purpose. It would be interesting to determine which forms and 

meanings characterize different types of reports or business letters, for 

example, identifying both the relative frequencies of the items employed 

and the aspects of context and writer purposes which most influence the 

functions they convey.   

Secondly, for ther the teaching and learning English in 

economics, the thesis makes a point that teaching how to write an 

economic report should include in the English training syllabus for 

business communication majors at universities. However, this is a 

specialized form of writing which require a knowledge of not only 

vocabulary and grammar but tactic writing skill as well.  

Thirdly, for economic students or even experienced business 

writers, being provided a deep theoretical insight into elements making a 

successful economic report is of great value.  

5.3. LIMITATION   

Due to the shortage of time, reference materials as well as the 

limited knowledge of the resercher, the study has got certain restrictions. 

Firstly, the samples for analysis are radomly selected and they may be not 

standard at all; therefore, the findings of their typical linguistic devices 

cannot reflect thoroughly how the successes and failures are represented 

totally. Secondly, this is an specific field so researcher have to revies 

economic knowledge to carry out this thesis. Nonetheless, hopefully, the 
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study will be a reference for those who take an interest in the problem. 
 

5.4. SUGGESTION FOR FURTHER STUDY 

For the shake of making further investigation into the economic 

report, I would like to offer some suggestions for further research: 

1. An investigation into how to communicate bad news in English 

and Vietnamese economic report. 

 2. An investigation into function of hedging devices in negatively 
economic discourse. 
 3. A stydy of Softening criticism: the use of lexical hedges  in 
spoken economic interaction. 
 


