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CHAPTER 1 

INTRODUCTION 

1.1. RATIONALE 

Nowadays, language is universally acknowledged as the most 

powerful and vital means of communication. It is, therefore, 

employed for many purposes in various fields among which is 

propaganda or impingement through written slogans so as to 

influence people’s opinions, emotions, attitudes and behaviors. We 

cannot help seeing socio-cultural propaganda slogans whenever we 

go out in the street, or on the package of products such as:  

“Tobacco seriously damages health”,  

“Nộp thuế là nghĩa vụ và quyền lợi của mọi công dân”.  

This way of propaganda is considered to be very effective 

because they are easy to be seen, read, remembered, understood, and 

acted upon. In fact, this is always true with the famous proverb of the 

Vietnamese “Trăm nghe không bằng một thấy” (Seeing is believing).  

Propaganda advertising, a special form of spreading well-

designed messages, has a large number of types with various forms. 

In order for lines, policies, and topical news of an organization or a 

government to be effectively propagated, propagandists have to use a 

variety of ways of which is slogan. Although the aims as well as the 

formats of propaganda slogans in English and Vietnamese are 

partially similar, their grammatical, semantic, and pragmatic features 

are different to a certain degree. As an English teacher as well as a 

Vietnamese learner of English, the author finds this issue very 

interesting. Not only does it arouse our curiosity but it urges us to 

discover this matter as well. The author thinks if this topic can be 
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studied, there will be a great contribution in teaching foreign 

languages in general and compiling the materials of propaganda 

slogans in particular. 

1.2. JUSTIFICATION OF THE STUDY 

1.3. AIMS AND OBJECTIVES 

1.3.1.  Aims 

The aim of this study is to provide learners with a good 

knowledge of propaganda slogans and to help copywriters gain a 

deeper insight into their linguistic features in compiling slogans.  

1.3.2. Objectives 

- Analyze the nature of propaganda slogans. 

- Describe and comment on the grammatical, semantic, and 

pragmatic features of S.C.P.Ss in English and Vietnamese. 

- Compare and contrast the similarities and differences between 

English and Vietnamese S.C.P.Ss in terms of grammatical, semantic, 

and pragmatic features.  

1.4. RESEARCH QUESTIONS 

1. What are the grammatical features of S.C.P.Ss and their 

similarities and differences in English and Vietnamese? 

2. What are the semantic features of S.C.P.Ss and their 

similarities and differences in English and Vietnamese? 

3. What are the pragmatic features of S.C.P.Ss and their 

similarities and differences in English and Vietnamese? 

1.5. SCOPE OF THE STUDY 

1.6. ORGANIZATION OF THE STUDY 
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CHAPTER 2 

THEORETICAL BACKGROUND 

2.1. LITERATURE REVIEW 

The problem of advertising and advertising slogans in English 

and Vietnamese has been discussed a lot in linguistics. To my 

knowledge, many researches on advertising and advertising slogans 

can be listed in the chronological order as follows: 

Leech cited in [32], Crystal [12], Asher [2], and Thorne [35] 

does researches on advertising in various terms such as aim of 

advertising, the language of advertising, advertising campaign with 

proper slogans, and even linguistic feature in term of grammatical 

structure and vocabulary. 

In Vietnam, Mai Xuan Huy [44] discusses advertising language 

in the book titled “Ngôn ngữ quảng cáo dưới ánh sáng của lý thuyết 

giao tiếp”. He says that the messages on such issues as health, family 

planning, environment, traffic safety, smoking, etc…do not pertain to 

commercial advertising. These issues serve the interests of the whole 

society and a community, so he equates them with the call or 

propaganda. Dinh Trong Lac and Nguyen Thai Hoa [46] consider 

that “Quảng cáo là thể loại ngôn ngữ nhằm truyền ñạt thông tin” 

(advertising is a language genre with the aim of propagandizing 

information). 

2.2. THEORETICAL BACKGROUND 

2.2.1. DEFINITIONS OF TERMS 

2.2.1.1. Definitions of Propaganda 

2.2.1.2. Definitions of Slogan 
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2.2.2. FUNCTIONS OF PROPAGANDISTIC ADVERTISING 

Propagandistic advertising function is aiming at providing 

readers with topical issues, informing them of key information, 

persuading them to act in a certain way, and making them believe in 

some claims. Through slogans, all of them draw people’s attention to 

a general viewpoint of an organization or a government. 

2.2.3. LANGUAGE OF PROPAGANDA 

Propaganda language used in written slogans must be brief, 

attractive, persuasive, honest, condensed and officially associated 

with the national language so that it can be read, understood, 

remembered, and acted upon easily.  

2.2.4. THE LINGUISTIC FEATURES OF S.C.P.Ss 

2.2.4.1. Grammatical features of S.C.P.Ss 

a. Noun Phrases 

b. Sentences 

b.1. Imperative Sentences 

b.2. Declarative Sentences 

b.2.1. Simple Sentences  

b.2.2. Compound Sentences 

b.2.3. Complex Sentences 

c. Grammatical Cohesive Devices 

a. Ellipsis 

b. Parallelism 

c. Repetition 

2.2.4.2. Semantic features of  S.C.P.Ss 

a. Semantic Fields 

b. Representational Meaning 



 
 

7 

c. Interpersonal Meaning 

c.1. Agent-oriented Modality  

c.2. Speaker-oriented Modality 

2.2.4.3. Pragmatic features of S.C.P.Ss 

a. Periphrasis 

b. Behavioural Culture  

 

CHAPTER 3 

RESEARCH DESIGN AND METHODOLOGY 

3.1. RESEARCH DESIGN 

To get the purposes of the study on S.C.P.Ss in terms of the 

grammatical, semantic, and pragmatic features, the author conducts 

some such methods as general method, particular method, and 

specialized method.  

3.2. DATA COLLECTION 

In order for the data to be collected, the author employs the 

general method. 

Data for this research will be 200 English slogans and 200 

Vietnamese slogans collected from 2009 to 2010. 

For Vietnamese data, most of them are mainly from street 

slogans in big cities. The rest are printed slogans in the packing of 

products, public vehicles, public dustbins, billboards, electric poles, 

walls, newspapers, internets, films, and even television. 

For English data, most slogans are primarily gathered from 

Australia, England, the United States through internets, films in slow 

motion, cablevision, and from slogans printed in the packing of 

foreign goods. 
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3.3. DATA ANALYSIS 

 - On the basis of the qualitative method, the internal describing 

method and the external describing method are employed. 

 - On the basis of the quantitative method, the author reckons up 

the frequency of using slogans in terms of grammar, semantics, and 

pragmatics through tables and charts.  

 - Finally, the contrastive method is mentioned to find out the 

similarities and differences on the grammatical, semantic and 

pragmatic features of using S.C.P.Ss in English and Vietnamese. 

 

CHAPTER 4 

FINDINGS AND DISCUSSION 

4.1. SIMILARITIES AND DIFFERENCES IN 

GRAMMATICAL FEATURES OF S.C.P.SS IN ENGLISH AND 

VIETNAMESE 

4.1.1. Similarities and Differences in Noun Phrases of E&V 

S.C.P.Ss 

4.1.1.1. Noun phrases of English S.C.P.Ss 

 A complete English NP can be analyzed into four major 

components consisting of the determinative, premodification, the 

head, and postmodification occurring in a fixed order. 

4.1.1.2. Noun phrases of Vietnamese S.C.P.Ss 

The Vietnamese NPs are composed of three main parts: an initial 

component, a head noun, and an ending component. [40 p.268]  
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4.1.1.3. Similarities  

Noun Phrases of both languages have, in general, the same 

formation and constituted by at least two single words. They all have 

determiners, a head noun, and modifiers.  

Structurally, they use the structure: “NP + NP” as in  

(1) One Earth, One Chance [23] 

(2) Một ý thức giao thông - triệu con người hạnh phúc [104] 

The structure: “NP + NP + NP” is employed to enumerate the 

increasing degree of actions as in. 

(3) A spill, a slip, a hospital trip [67] 

(4) Dân số ổn ñịnh, xã hội phồn vinh, gia ñình hạnh phúc [163] 

4.1.1.4. Differences  

The difference of English and Vietnamese NPs in S.C.P.Ss can 

be illustrated in Table 1 as follows 

Table 1: Difference of Noun Phrases in English and Vietnamese 
 Noun Phrases 
 English S.C.P.Ss Vietnamese S.C.P.Ss 

Total  11/200 (5,5%) 9/200 (4,5%) 
Adjectives premodifier postmodifier 

Premodifiers 
adjective, noun, article, 

quantifier, cardinal 
number 

cardinal number, 
quantifier 

Postmodifier prepositional phrase 
adjective 

complement 

4.1.2. Similarities and Differences in Imperatives of E&V 

S.C.P.Ss 

4.1.2.1. Imperative sentences of English S.C.P.Ss 

 Imperative sentences in English S.C.P.Ss found in this study 

have the following structures:  
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- V     - V + O 

- V + Adv   - V + O + C 

- Please + V + …   - Let’s + V + … 

- Don’t + V + …  

4.1.2.2. Imperative sentences of Vietnamese S.C.P.Ss 

The majority of Vietnamese slogans are found to be imperative 

sentences and have the structures as follows: 

- V + O + (C)  - Hãy + V + O  

- N …+ V + O  - Phrase + hãy + V + O  

- (Phrase) + hãy + V + Adv  - Không + V + …  

- (Xin) ñừng + V + … 

4.1.2.3. Similarities  

Although imperatives have lots of degrees, the copywriters of 

two languages use them in the same ways. It is up to degree of the 

slogans, their authors add “please” or “hãy” at the beginning of each 

slogan to prove that the request is mild and becomes more 

persuasive. They are all shown in table 2:  

Table 2: Similarity of Imperatives in English and Vietnamese 

 Structures of 
Imperatives in 

English S.C.P.Ss 

Structures of Imperatives 
in Vietnamese S.C.P.Ss 

Affirmative 
form 

+ V + (O)   
+ V + Adv 
+ V + O + C 
+ Please + V + …  

+ V + O + (C) 
+ (V + adv)  
+ Hãy + V + O  
+ Hãy + V + Adv  

Negative 
form 

+ Don’t + V + … 
+ Không + V + …  
+ (Xin) ñừng + V + … 
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4.1.2.4. Differences  

 The difference between English and Vietnamese imperatives in 

S.C.P.Ss is shown in Table 3 

Table 3: Difference of Imperatives in English and Vietnamese 
 Imperatives in English 

S.C.P.Ss 
Imperatives in 

Vietnamese S.C.P.Ss 
Total 66/200 (33%) 77/200 (38.5%) 

Imperative 
form 

without subjects with(out) subjects 

Stylistics 

alliteration, rhyme, 
enumeration, word 

repetition, and 
parallelism 

no 

Phrase ahead no 
Vì …      (Phrase) + hãy   
Để …    + V + Adv 

4.1.3. Similarities and Differences in Declaratives: Simple 

Sentences of E&V S.C.P.Ss 

4.1.3.1. Simple sentences of English S.C.P.Ss 

a. Simple sentences with auxiliaries 

 The auxiliary among the slogans collected can be found as modal 

auxiliaries, progressive auxiliaries, and passive ones. 

b. Simple sentences with lexical verbs 

The lexical verb is mainly composed of intensive verb, complex 

transitive verb, mono-transitive verb, and intransitive one. 

 - Intensive verbs with the structure: S.Be.Cs.  

 - Complex transitive verbs with the structure: S.V.Od.Adj.  

 - Mono-transitive verbs with the structure: S.V.Od.  

- Intransitive verbs with the structure: S.V 

4.1.3.2. Simple sentences of Vietnamese S.C.P.Ss 

a. Simple sentences with modal auxiliary verbs 
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The modal auxiliary verbs which can be found in the Vietnamese 

data are known as “cần”, “ phải”, and “có thể”.  

b. Simple sentences with lexical verbs 

 The majority of the slogans with the pattern of lexical verbs 

found in the data belong to the following structure pattern: S.V.Od. 

c. Simple sentences with the copular ‘là’ 

 The majority of Vietnamese slogans have the pattern: NP + là +  NP 

According to Nguyen Kim Than [53 p.34], the copular “ là” is 

employed to determine the nature of things, to explain the content of 

the notion, and to appraise the things to be raised in the subject. 

4.1.3.3. Similarities 

 - They all contain modal auxiliary verbs to express modality 

factors.  

 - Both languages use simple patterns, which are often seen with 

S.V.Od.  

4.1.3.4. Differences  

 Simple sentences in Vietnamese S.C.P.Ss are almost employed 

with the copular “là”, and other simple structure is S.V.Od. In 

opposition to Vietnamese ones, English S.C.P.Ss contain many kinds 

of lexical verbs.   

4.1.4. Similarities and Differences in Declaratives: Compound 

Sentences of E&V S.C.P.Ss 

English compound sentences bring in them with some 

coordinating conjunctions, known as “and, but, or, so”. Meanwhile, 

no Vietnamese slogans of compound sentences are found.  

4.1.5. Similarities and Differences in Declaratives: Complex 

Sentences of E&V S.C.P.Ss 
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English complex sentences bring in them with subordinators, 

known as “if, when, because, before, unless”, whereas Vietnamese 

S.C.P.Ss have no compound sentences. 

4.1.6. Similarities and Differences in Grammatical Cohesive 

Devices of E&V S.C.P.Ss 

4.1.6.1. Similarities and Differences in Ellipsis of E&V S.C.P.Ss 

a. Ellipsis of the Linking Verb “be” 

The ellipsis of “be” creates noun phrases that make the sentences 

shorter and easier to remember for readers. 

b. Ellipsis of the Copular ‘là’ 

The ellipsis of the copular “là” in Vietnamese S.C.P.Ss also 

makes the slogans shorter, which makes the readers easier to 

remember. Some examples are as follows: 

(5) Việt Nam – ñiểm ñến của bạn [199]  

c. Ellipsis of Connectives 

The ellipsis of connectives in compound and complex sentences 

of English and Vietnamese S.C.P.Ss are found under various forms 

by using punctuation marks. 

d. Ellipsis of Conjunction + subject and verb  

The deletion of conjunction + subject and verb in slogans can be 

seen in the following examples: 

(6) One earth, one chance [23] 

(7) Dân số ổn ñịnh, xã hội phồn vinh, gia ñình hạnh phúc [163] 

e. Ellipsis of Objects 

 The deletion of objects is the case only found in English slogans, 

but there is none in Vietnamese ones.  
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4.1.6.2. Similarities and Differences in Parallelism of E&V 

S.C.P.Ss 

 In Galperin’s view, the necessary condition in parallel 

construction is identical or has similar syntactical structure in two or 

more sentences or parts of the sentence. The parallel structure in 

English and Vietnamese S.C.P.Ss can be inferred as follows:  

Phrase    –   Phrase 

Sentence  –  Sentence 

a. Similarities  

 - Repetitious or synonymous parallelism indicates that the 

second factor in this structure restates and reinforces what is talked 

in the first part. 

- Antithetical or contrast parallelism shows that a truth is stated 

in the second phrase or clause and considered stronger in the first one 

by contrasting with an opposite truth. 

 - Inversive parallelism points that the order of the elements in 

two clauses can be inversed, and the second clause emphasizes its 

effect and importance compared with the first one. 

b. Differences  

 Grammatically, only Vietnamese S.C.P.Ss are found to have 

word parallel construction expressing ideas of the same level of 

importance. Let us have a look at the example:  

(8) Giao tiếp ứng xử lịch sự, nhã nhặn, thân thiện là phong cách 

của người văn minh. [66]  

4.1.6.3. Similarities and Differences in Repetition of E&V S.C.P.Ss 

 Propaganda slogans are easily remembered thanks to repeated 

words as they appear many times in a sentence. Based on the nature 
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of the structure organization, repetition is divided into three types 

including successive word repetition, intermittent word repetition, 

and circle word repetition [45 p.93-94]. 

a. Similarities  

The intermittent word repetition is a kind of repetition in which 

the repeated words stand far from together so as to cause a salient 

impression and known as anaphora and epiphora.  

Anaphora can create a strong emotional effect. In contrast, 

epiphora is repeating words at the clauses' ends, and it can be found 

as in the following examples: 

(9) Safety can distinguish you. Lack of safety can extinguish 

you. [122] 

 (10) Trước khi chặt một cây, hãy trồng một rừng cây. [45]  

b. Differences  

Vietnamese S.C.P.Ss possess one kind of repetition named circle 

repetition, but there is none in English S.C.P.Ss. Let us have a look at 

the following examples: 

(11) An toàn ñể sản xuất, sản xuất phải an toàn. [179] 

4.2. SIMILARITIES AND DIFFERENCES IN SEMANTIC 

FEATURES OF S.C.P.Ss IN ENGLISH AND VIETNAMESE 

4.2.1. Similarities and Differences in Semantic Fields of E&V 

S.C.P.Ss 

Semantic fields of English and Vietnamese S.C.P.Ss can be 

grouped into ten themes composing of environment, safety, health, 

energy, domestic violence, taxes, population, tourism, and children’s 

rights. 
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4.2.2. Similarities and Differences in Representational Meaning 

of E&V S.C.P.Ss 

4.2.2.1. Material process 

 The material process expresses an action or an activity which is 

typically carried out by a doer or an agent, so it involves dynamic 

verbs.  

4.2.2.2. Mental process 

Mental process is made up of typical stative verbs. The verbs 

found in the data are “like”, “ love”, and “think”. This process has two 

participants known as Senser and Phenomenon. 

4.2.2.3. Relational Process 

a. Attributive Process 

 Attributive - the element explaining or elucidating the meaning 

of the notion stated in the part of Carrier - is ascriptive. 

b. Identifying process 

In identifying structure, the participant which is identified is 

called the identified, and the participant which does the identifying 

is called the Identifier . In this structure, the position of identified 

and identifier can be changed without influence on the meaning of 

the sentences. 

4.2.2.4. Verbal Process 

 Verbal process in English is realized by such verbs as “say” or 

“ tell” , etc. However, in this thesis, this process is found with the verb 

‘say’  

In Vietnamese, Hoang Van Van [54 p.308] considers verbal 

process as a process which explains verbal action.  
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4.2.2.5. Behavioural Process 

There are two types of behavioural processes known as agentive 

Subject and affected Subject. Agentive Subject is that action is 

caused by the agent itself, whereas affected Subject is due to another 

force influencing the subject.  

 Behavioral process in Vietnamese also has two systems called 

intro-active and interactive processes [54 p.264].  

4.2.2.6. Existential process 

 Existential process is the process that represents the existence or 

non-existence of something, and it is used with the structure: “There 

+ be”. Similarly, Vietnamese existential process has the structure: 

“PROCESS: EXISTENTIAL + EXISTENT +/- 

CIRCUMSTANCES”. However, Hoang Van Van [54 p.396] 

considers existential process in Vietnamese has an ellipsis of the 

verb, which does not seem to affect the meaning of the sentence. For 

instance,  

(12) Ø Một ý thức giao thông - Ø triệu con người hạnh phúc 

[104] 

4.2.3. Similarities and Differences in Interpersonal Meaning of 

E&V S.C.P.Ss 

4.2.3.1. Agent-oriented modality 

a. MUST and HAVE TO 

 The modal verb “must” in this study expresses deduction of 

certainty, obligation, necessity, commands including prohibitions, 

suggestions, and demands.  
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 Similarly in English, the modal verb “phải” (equivalent to must) 

in Vietnamese also expresses obligation and necessity to perform an 

action towards the best thing in life. 

b. CAN / COULD 

 The modal verbs ‘can / could’ express ability and possibility as 

in the following example 

 (13) Your smoke can harm these around you [181] 

 Similarly in English, in order to express the ability or possibility 

in Vietnamese S.C.P.Ss, the copywriters primarily use the modal 

verb “có thể” (can). This is an example: 

 (14) Hút thuốc lá có thể gây ung thư phổi. [140] 

c. MAY / MIGHT 

 The meanings of the modal verbs ‘may’ and ‘might’ found in this 

thesis primarily expresses possibility and probability with the 

different degree of certainty. Let us see at the following sentence: 

(15) One person smokes, the whole family may get cancer. [167] 

However, there is no possibility and probability expressed in 

Vietnamese slogans.  

d. WILL 

 The modal verb ‘will’  is found in this study to express a promise 

or a voluntary action that takes place in the future. Besides, it can 

also be used to make a prediction about the future. Let us take the 

following example: 

(16) Love earth and earth will love you! [21] 

Nevertheless, there is no prediction or promise found in the 

Vietnamese data.  

e. NEED 
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In order to express necessity in Vietnamese S.C.P.Ss, the 

copywriters employ the modal verb ‘cần’ to express what they would 

like the readers to carry out their intentions as in (183).  

(17) Trẻ em nghèo luôn cần sự giúp ñỡ của cộng ñồng và xã hội. 

[198]  

4.2.3.2. Speaker-oriented modality 

a. Imperative  

 According to the meaning of imperative by Bybee, the slogan 

compilers impose on readers to implement what they mention in their 

slogans.  

b. Prohibitive  

Through the examples, it can be realized that English and 

Vietnamese have the same way of expressing the prohibitive 

meaning. However, one thing is found to be basically different 

between the two languages is that English employs various ways to 

express prohibitive. Prepositions, the verbs of this meaning, and 

negative forms are employed in S.C.P.Ss, whereas Vietnamese ones 

have no usage of negative prepositions. 

c. Optative  

With the hope or desire that addressees will take their actions in 

a positive way, the copywriters of the two languages use the optative 

meaning in their slogans. 

Thanks to this kind of meaning, slogans become more pratical 

and persuasive to readers in a large scale. 

d. Hortative  
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 Hortative meaning in this study indicates the copywriters strive 

to give a great encouragement to addressees so that they cannot only 

prod them to act, but also encourage the others to act together.  

e. Admonitive  

 As for admonitive meaning, the copywriters would like to give 

warnings to the addressees through their slogans that things must not 

be done because they are in danger of their lives. With this kind of 

meaning, perceivers can realize that they may do something useful.  

4.3. SIMILARITIES AND DIFFERENCES IN PRAGMATIC 

FEATURES OF S.C.P.Ss IN ENGLISH AND VIETNAMESE 

4.3.1. Similarities and Differences in Periphrasis of E&V 

S.C.P.Ss 

4.3.1.1. Violating relation maxim 

Contrary to English S.C.P.Ss, Vietnamese ones are sometimes 

employed with periphrastic form in expression. It is in those cases 

that Vietnamese ones violate Grice’s relation maxim. The 

Vietnamese have a tendency of expressing in an implicit style. Their 

thoughts or ideas are usually presented in an equivocating or 

periphrastic way. For example,  

(18) Việt Nam – vẻ ñẹp tìm ẩn. 

4.3.1.2. Violating manner maxim 

The majority of English S.C.P.Ss are brief, even just some 

words, but they make its contribution as informative as is required as 

in the following example 

(19) Safety first [50] 

Meanwhile, Vietnamese ones are considered to be prolix and 

lengthy as follows:  
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(20) Tham gia giữ gìn vệ sinh nơi ở và nơi công cộng, không gây 

ô nhiễm môi trường ñể bảo ñảm sức khỏe cho cộng ñồng.[2] 

4.3.2. Similarities and Differences in Behavioural Culture of 

E&V S.C.P.Ss 

4.3.2.1. Similarities  

a. Health and environment slogans 

b. Safety slogans 

c. Public places and tourism slogans 

d. Domestic violence slogans 

 Nowadays, when the living conditions have been improved, 

people in two languages no longer think much of hunger, poverty, 

and other lacks. They all think of a better world with good health, 

safe life, and without domestic violence. People will live in harmony 

in the same clean and pure environment. They think about beauty 

and peace, and they want to share with foreigners about their 

possessions in their country. It is these reasons that slogans of these 

topics have been much raised in both languages. 

4.3.2.2. Differences  

a. Population and children-rights slogans 

b. Tax slogans 

c. Energy slogans 

Due to the people’s awareness and the needs of life, people of 

two languages have different viewpoints on family planning, 

children’s rights, taxes, and energy using. Therefore in Western 

cultures, we hardly see a slogan on population, children’s rights, and 

taxes, whereas these slogans are seen everywhere in Vietnam. 
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Propagandists of both languages take much interest in energy, 

yet the scope of propaganda is not the same. Perhaps, the need of 

energy in Western countries is more than that in Vietnam.  

4.3.3. Similarities and Differences in Frequency of E&V S.C.P.Ss 

investigated  

The results of the quantitative analysis of the data, which are the 

frequency of English and Vietnamese S.C.P.Ss in terms of pragmatic 

category will be presented in the table comprising of occurrences in 

raw number and in percentage as follows: 

Table 10: Frequency of slogans in English and Vietnamese 

English Vietnamese 

Slogans Occurre

-nce 

Percenta

-ge 

Occur-

rence 

Percentage 

Health 40 20% 22 11% 

Environment 35 17,5% 64 32% 

Safety 95 47,5% 35 17,5% 

Public places 13 6,5% 20 10% 

Energy 8 4% 1 0,5% 

Domestic violence 6 3% 12 6% 

Population 0 0% 16 8% 

Children’s rights 0 0% 11 5,5% 

Tax 1 0,5% 17 8,5% 

Tourism 2 1% 2 1% 
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CHAPTER 5 

CONCLUSION AND IMPLICATIONS 

5.1. CONCLUSION 

5.1.1. Summary of the Development of the Study 

5.1.2. Summary of the Findings 

5.1.2.1. Similarities 

In terms of grammatical feature, noun phrases, imperatives, and 

declaratives are found in both languages. Forms of contrary, 

comparison, ellipsis, parallelism and repetition are considered as 

stylistic devices in slogans under the noun phrases and sentences, 

which make slogans more persuasive and readers easy to read, 

remember, understand, and imitate.  

In terms of semantics, words in the same semantic fields are 

expressed through the transitivity structures or verbal processes with 

modality and directive meaning. As for the modality meaning, 

slogans are considered as pieces of advice, reminders, 

encouragements, prohibitions, etc. As for the directive meaning, 

slogans express the intentions of propagandists through encouraging 

people to take action due to a general goal. 

In terms of pragmatic feature, behavioral culture is mentioned. 

5.1.2.2. Differences 

- On the grammatical aspect: 

+ Noun phrases:  articles are only used in English. The position 

of adjectives is also different. Adjectives in English coming before 

nouns are regarded as determiners, whereas as an ending component 

or postmodifier in Vietnamese.  
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+ Imperatives: subjects of Vietnamese imperatives in some cases 

are retained. Moreover, Vietnamese ones often contain a phrase of 

purpose or cause at the beginning or the end of each slogan. 

Meanwhile, the form of English imperatives is rather simple. Their 

subjects are almost omitted.  

+ Declaratives:  simple sentences in Vietnamese S.C.P.Ss are 

almost employed with the copular “là”, whereas English ones contain 

many kinds of lexical verbs. English slogans are found to have 

compound and complex sentences with connectives, whereas 

connectives in compound sentences of Vietnamese slogans are 

omitted to form word parallel constructions to express ideas of the 

same important level. Besides, the circle repetition is only found in 

Vietnamese S.C.P.Ss.  

- On the semantic aspect: 

The explicit meaning employed in Vietnamese slogans helps 

readers look back on the themes quickly, and they can master the 

propagandists’ intentions easily. There are no modal verbs 

expressing necessity in English S.C.P.Ss, and expressing probability 

or prediction in Vietnamese ones in view of interpersonal meaning. 

Moreover, the number of modal verbs in Vietnamese S.C.P.Ss is a 

half of those in English ones. In order to express the imperative and 

prohibitive factors in their slogans, English copywriters employ the 

interjection “please” at the beginning or end of each slogan more 

often than Vietnamese ones. As small the word is, its value in 

meaning is great. Although perceivers of these slogans have to 

execute their assignments, they find to be respected.  

- On the pragmatic aspect: 
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Many Vietnamese S.C.P.Ss slogans violate Grice’s relation and 

manner maxims by using periphrasis and expressing unnecessary 

prolixity. In addition, the degree of people’s awareness of the 

environment protection, tax paying, family planning, road safety, etc, 

in both languages is not the same.  Therefore, there are no 

propaganda themes on family planning and children’s rights in 

English slogans. 

5.2. IMPLICATIONS FOR COMPILING SLOGANS 

Firstly, this thesis makes a contribution to helping readers have a 

better understanding of slogans.  

Secondly, in order to make people pay more attention to what 

they are being propagandizing, the form and the content of slogans 

must be harmonious. The sentence patterns should be employed with 

imperatives, simple sentences instead of compound or complex 

sentences. Stylistics such as alliteration, rhymes, parallelism, 

repetition, ellipsis in sentence patterns should be taken into 

consideration as much as possible.  

Last but not least, if imperatives in both languages are employed, 

the word “please” in English or “xin vui lòng” in Vietnamese should 

be put at the beginning of the sentences. This creates a deeply 

pragmatic meaning. Although readers must execute what to be told, 

they find it interesting to be respected.  

5.3. LIMITATION OF THE STUDY 

Lack of time, reference materials, and researcher’s knowledge 

make it impossible for the researcher to provide more sufficient and 

more intensive focus on the linguistic features of S.C.P.Ss.   
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5.4. SUGGESTIONS FOR FURTHER RESEARCH 

At this stage, it can be said that the analysis of the linguistic 

features of English and Vietnamese S.C.P.Ss is just on the way to be 

completed. The authour does his best to point out the similarities and 

differences of the features of English and Vietnamese S.C.P.Ss in 

terms of grammar, semantics, and pragmatics. Although the 

researcher has strong ambition and passion for analyzing them, there 

are some other aspects with which have not been dealt in this paper 

because of the limitation of time, the lack of reference and materials 

as well. In order to help learners have their knowledge of socio-

cultural propaganda slogans and apply them in communication as 

well as compiling appropriately and effectively, the following points 

should be paid much attention for further researches: 

- The linguistic features of political slogans in English and 

Vietnamese, 

- The pragmatic features of visual slogans in other means of 

communication, 

- The lexical choice in English and Vietnamese S.C.P.Ss,  

- Stylistics in English and Vietnamese S.C.P.Ss,  

- Linguistic features of slogans in English and their 

Vietnamese translational equivalents. 


